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2. Community
knowledge
mobilization
system




“Knowledge mobilization is an umbrella term

encompassing a wide range of activities relating to ‘ & .

the production and use of research results,
including knowledge synthesis, dissemination,
transfer, exchange, and co-creation or
co-production by researchers and knowledge
users. Effective knowledge mobilization includes
plans to store data in the public domain, where
appropriate.”

http://www.sshrc-crsh.gc.ca/funding-financement/policies-politiques/knowledge_mobilisation-mobilisation_des_connaissance

*Dialogue ¢|nform *Workshops *Website
*Collaborative oLink *Conferences *Blog
Deve_lopment *Match make *Mentoring *Research Papers
Session +Engage *Social Media sConference
*CFICE community +Collaborate +Training and Presentation
building +Build Adaptive Mentoring of +Videos
*Co-development of Capacity Students sTheatre, Visual Arts
activities and

*Tools , Processes
*Training for partners
*External networks
(Talloires, IARSLCE,
CRRN...)

*Plain language

abstracts
http://researchimpact.ca/so-what-the-heck-is-knowledge-mobilization-and-why-should-i-care/

products

.



KMD strategy:
1. Reach speaks to the breadth of connections as reflected in the question "Are we connecting with the people who care or should care
about this issue? Are we connecting with those who can make changes?

2. Relevance speaks to the question: "To what extent do our KMb activities and products reflect the needs and interests of our audiences
and stakeholders?” It also reflects the importance of the research to them.

3. Relationship speaks to the question: "Are we connecting with the depth and breadth of audiences and stakeholders to the appropriate
level of engagement?” Relationships, key to knowledge mobilization, come in many forms and levels. While fully engaged partners are
critical to the success of the research mobilization, it is vital to pay attention to the needs and interests of the more peripheral participants.

Sharing with your core engaged partners, while vital, will not be enough to move your knowledge into action.
https./cfice fileswordpress.com/2014/11/additional-resources-kmb.pdf
https:./www.ryerson.ca/content/dam/research/documents/km/20160524_Intro%20to%20Knowledge%20Mobilization%20Strategies%20and%20Tools.pdf



https://cfice.files.wordpress.com/2014/11/additional-resources-kmb.pdf
https://www.ryerson.ca/content/dam/research/documents/km/20160524_Intro%20to%20Knowledge%20Mobilization%20Strategies%20and%20Tools.pdf
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> nove on-line inicijative
I R

Novi web-site-

www.croatiancanadianlibrary.org

Nova digitalna knjiznica-
http://www.librarything.com/catalog/
CroatCanadianLibrary

| novi digitalni Arhiv (veoma uskoro...)

3‘ Croatian-Canadian
! }l.lbrary and

s |Culfura| Society
(CCLCS) Collection
gPolicy 2011-2012
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Batetsmenan https://wwwyoutube.com/watch?time_continue=161&v-moHsLuVBgVw

g — ian-Canadian Library and Cultural Society
— ] = vatsko-Kanadska knjiznica i kulturno drustvo

Boue  OQas
| m— ome

@eua pozeng

AL
FRISONERS

g “ n-Canadian Library and Cultural
n mcorporated not-for-profit

| dedicated to the promotion of
ture in Canada.

https./wwwyoutube.com/watch?v=-5auo1Vcllg4&feature=fvsr
000 Croatian-language books,

Yuses the largest collection of
essible Croatian-language
Canada.

also promotes Croatian culture Chédren Programming
| cultural programming, seminars
ctivities to members of the

nenunity in thesr own language.
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1 publishing collective
20 storytellers
20 recipes
8 volunteers
(photographer, editor)
2 translators
1 book launch
1 beneficiary
6 months
$2500.00




Assmaa is a Canadian citizen of Syrian
origin and she lives in Ottawa. She was
introduced to Syrian cooking at a very
early age while helping her mom and
learning a hands-on approach (no
recipes and no measurements). In her

| married life, having lived in the United
. Arab Emirates and been exposed to
Indian, Arabian and Iranian cuisines,
Assmaa always looked for ways to
introduce a variety of healthy and tasty ¥
= meals to her family table.

When she arrived to Canada, her

s interest in cooking deepened and she
; was encouraged to hold social
gatherings to show talents. This has
eventually led her to create a Facebook 5
-based cookbook, Cooking with Asma,
featuring her recipes and her daughter
Hanan Awneh's photography...



https://www.facebook.com/CookingWithAsma/
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3. Documentaries for Change:
Media Creation for Diverse
Language Communities




From surveys and
focus groups...

- 125 responses
-  5recommendations
- 1focus group

.. to the grant

" §



To partnerships...

- Doc Institute

- 11 documentary filmmakers
- Technology sponsors

- Media sponsors ..and
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Supplementing the Core Mission with Program Design: Documentaries for Change

DOCS FORCHANGE

DOCUMENTARIES FOR CHANGE

24 screenings of

17 Canadian
documentaries

Over 11 months
In 19 locations
Reaching up to

1650 people by
12/2015

o 130r2¢ P



Supplementing the Core Mission with Program Design: Documentaries for Change

DOCS FOR CHANGE

DOCUMENTARIES FOR CHANGE

OUTCOMES
DfC Mobile Theatre (portable projection
system, free library of licenses)
25 trained Fellows
Built relationships with community
groups
Developed connections: 11 flmmakers +

19 communities; communities +
resources

10 Amplified social issues

Nurtured power of expression, voices
and engagement

1 Conference

140f 24
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DOCS FORCHANGE

DOCUMENTARIES FOR CHANGE

CONFERENCE

https./www.mcislanguages.com/social-impact/community-events-and-initiatives/docs-for-change/



Health Outreach -

| Have a Little Sugar
(Lalita Krishna)

http://www.omnitv.ca/on/en/
docs/ihavealittlesugar/




Seeking Refuge

i A short documentary

eeton Auditorium

?\onday.JunMS.Gpm Created by some Of
the DfC participants -

— = 1 Cirquish

TORONTO PUBLIC LIBRARY

‘ .’ 'm’ l I —


https://www.youtube.com/watch?v=ynSU2eLkWfI
https://www.youtube.com/watch?v=ynSU2eLkWfI
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4. MCIS (un)Conference 2017




THE
SPOKEN
WO

1 3 COMMUNITY*
SERVICES

174 (1/4

GOVERNMENT MEDICAL

“COMMUNITY-BASED SERVICES INCLUDE CHILDREN'S
SERVICES, EDUCATION, FAMILY, IMMIGRATION AND
SENIORS' SERVICES, LAW ENFORCEMENT, AND SHELTERS

59,169

THE NUMBER OF

CRITICAL
SERVICE

INTERPRETATIONS**

THE
WRITTEN

CRI ON INCLUDING

36% LEGAL SECTOR

18% GovERNMENT

JUST OVER

14% wmepicaL

14% communiTy*



ATh
MCIS

LAVCINGE SRETIons

7"The face of Canada iisicihanging rapidly as i& |

~ the manner in which we are interacting and
| transacting with the rest of the world; fresh |

MCIS Language Solutions _ L
. insights and digital tools are constantly

(un)Conference ||| s
interpretation and all other language

services. We are committed to being leaders
in bridging the language gap."
- Latha Sukumar, Executive Director, MCIS

A

July 20th, 2017 [READ OUR REPORT



http://pub.lucidpress.com/MCIS-unConference2017/
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5. Community Hackathon -
#MigrahackTO

#migrahackto




3 days
35 participants
4 sectors
5 projects
1 ongoing MeetUp

Getting to yes: 1 year




SELF-REPORTED SPOUSAL VIOLENCE

SEXUALLY ASSAULTED, BEATEN,
C"OKED OR IKREAIENEO

ot E—

KICKED, BIT, nn
HIY WITH SOMETHING

M FEMALE
THREATENEDTO W, - » MALE

SOURCE: STATISTICS CANADA W % 3 3B N

#migrahackto




See a short video
about



https://www.youtube.com/watch?v=kqz3bOJxw3k&feature=youtu.be
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3. The only
soclal
InNnovation
there is..
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Ideas fof fufﬁre
proofing

Community
newspaper (from
disseminator to
creator of
information)
Documentaries
and media making
Radio stations/
podcast
Hackathons
Serving dinners/
cooking classes
Outdoor libraries

Source:
https://www.theatlantic.com/technology/archive/2018/01/libraries-local-news/551594/ Genealogy
Other??




MLL Transiation and ﬂﬁaierg}reﬁaism,

Translators Zemaze Communication Zareiew

& PEOPLES We blend disciplines to brldge
& the complexities of the Globalized
@ CULTURES. World, monitoring its impact on

Sciences, Humanities, Arts and Technologies.

ETWE

NAC Q
TrNAS | o OTRS  Qurminds are young and we love fun.
ARE DEOCEDRS. We are here to w@“&%&@‘»ﬂ:
verbal, visual, musical and dic jll tal acts of communication and

INSPIRE 2.t e
to coIIaborate Better & Faster

MC ‘ . ’ Translators to fight Social Injustice and advocate
" s L use theirWORDS for the Freedom of Expression.

We contribute to improved quality of life by facilitating equal

Non-Profit Language Services

Wwew.m.on.ca wwﬂ'w"w-"m access to healthcare, education and justice for all.

Translators Dexaze4 to their clients
A @ E Excellence Driven Relanonshlp Bunders

Y PURPOSE

e CUILITG o SOCIAL ||V|PI-\CT

measured by our  non- compromlsmg obllgatlon
o SRR s
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= MclS L3anguage Solutions'

9 vt SOCIAL IMPACT
MANAGER

https:./ wwwyoutube.com/watch?v=HfInmudtNiM



https://www.youtube.com/watch?v=HfInmudtNjM



mailto:eliana@mcis.on.ca

